think with Google

3 trends that show how the very notion
of TV entertainment is changing

Long gone are the days when TV was the only source of video entertainment. Nowadays, more than
half of 18- to 49-year-olds in the U.S. are either light viewers of TV or do not subscribe to TV." But that
doesn't mean TV content and TV screens are on their way out. Here are three trends playing out on
YouTube that illustrate how people’s definition and expectations of video entertainment are changing.
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TV content is here to stay, but the
way people watch it is changing
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People are spending twice as much time TV is the fastest growing screen
watching official TV channels on YouTube for YouTube content, with 70%
as they did two years ago.? growth in the past year.3

Nearly 7in 10

YouTube TV viewers report
watching YouTube on TV
screens during prime time.*
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Not only do people find the content entertaining,
but also content about the content, as they seek
a deeper understanding of what they're watching

For every hour people spent watching “Game of Thrones” on live TV
last summer, there were 30 minutes of watch time for “Game of
Thrones™related videos on YouTube during the same period.»
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growth in watch time of growth in watch time of growth in watch time of episode
“explainer” entertainment videos cast and character videos preview and prediction videos
on YouTube over the past year.® on You Tube over the past year.’ on YouTube over the past year.?®

FOMO is real.

With so much 1o see
and so little time,
people increasingly
seek out the highlights

Over the past year, watch time on YouTube of:

“what you missed” entertainment  highlight and scene compilation episode and movie recaps
videos has more than doubled.” videos has quadrupled.™ has increased 50%."
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